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Wlfﬂ The WLRN Advantage

QpPBs

WLRN offers sponsors a unique opportunity to align with award-
winning content in an environment where brands stand out from
the competition.

7 60 WLRN offers sponsors a unique opportunity to align with award-winning content in
/O an environment where brands stand out from the competition.1

6 30 of viewers believe that PBS sponsors have a greater
A commitment to quality and excellence.2

Support of PBS builds brands and business. A Kantar research study shows that viewers believe PBS sponsors
are forward-thinking, innovative, and committed to quality and excellence. That leads to positive results:
viewers are 2X more likely to purchase a product or service from a PBS corporate sponsor.

Sources: 1)Marketing & Research Resources, Inc., 1/21; 2) KANTAR Media/SGPTV Viewer Attitudes & Behaviors Study, 4/27-5/16, 2020.




Wlfﬂ Daytime TV

@PBS nry: Children

Nature/Travel

Monday Tuesday Wednesday Thursday Saturday Sunday

Lifestyle/Public Interest

6:00am

Lifestyle Documentary/Entertainment

Programmin
6:30am g &

7:00am
Lifestyle Programming
7:30am

8:00am

8:30am Documentary
Children's Programming

9:00am

9:30am

10:00am

10:30am

11:00am

WLRN Sunday Morning
Culinary Movie
Block

11:30am

12:00pm
Culinary Hour
12:30pm

1:00pm

1:30pm AGATHA
CHRISTIE’S
2:00pm POIROT

2:30pm

3:00pm
Pbs Documentaries

3:30pm & Drama

WLRN
4:00pm Saturday Afternoon

Matinee lock
4:30pm Bloc

Spanish

5:00pm

British History

5:30pm
’ & Culture

Programming is subject to change.




Children
2 PE npr Nature/Travel
Lifestyle/Public Interest
ONAJ 2SAd eanesdaad or or J or or
Documentary/Entertainment
6:00¢ Britcom Spanish_ British Culture Documentaries
Programming
Antiques Roadshow
6:30p Britcom
Nature AMERICAN @
00 i
i Thls OId House Specials EXPER'ENCE PBS
Florida . : Q .
NOVA ) Nature Documentaries > Death In Paradise
Road Trip R o
e Ask This
Old House
3:00p
Agatha Christie's Poirot Death. RieS St.eves Nature Father Brown NOVA
In Paradise Specials
8:30p Miss Marple Mysteries
9-000 Rick Steves
Europe
Sister Boniface Mysteries American Experience Sue.n c€
Series
9:30p Midsomer Murders R'Ek =
e WLRN Lpatlahucsll
Saturday Afternoon Rck Steves’
i POIRO EUROPE
0:00p Agatha Christie's Poirot
THE OUTLAWS b American History '
0:30p Britcom
O0p
Travel/Food ' ) Documentaries FiInGE .Aus.t |n- The Paris Murders Lo&d] )
erie Your Roots City Limits Documentaries
0p
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Reach South Florida's Loyal Listeners

Jupiter

West Palm Beach

Boca Raton

Pompano Beach
Fort Lauderdale

Pem Hollywood
‘Miami Beach

liami
Kendale Lake N

omestead

Key Largo
@ |slamorada

P 4

Marathone ~

Key Wesl e
Marquesas Keys @

WLRN’s broadcast signal is available
over the-air and via cable providers

in the South Florida area.

Watch WLRN’s Livestream via:
* WLRN.org

°* PBS.org

°* The WLRN + PBS Apps

* Direct TV Stream

° YouTube TV

° Hulu + Live TV

* Local Now



Wlfﬂ Children’s Programming Sponsor — PBS Kids

(@)]J: N pr

Children’s Block airs M-F mornings (5am-noon)

Funding credit at the open and close of children’s block programming broadcast Monday —Friday on WLRN-TV over the term
of the underwriting agreement.

Local Broadcast with reach from Key West to West Palm Beach. Spots will also be viewed on WLRN.org’s live stream,
the WLRN app, the PBS app, Direct TV Stream, Youtube TV, Hulu + LiveTV and Local Now.

Two 30 second Daytime Programming spots during the Monday -Friday Children’s 15 seconds of spot will be Children’s Medical
and/or Safety tips researched and produced by WLRN.

* Theme of tips will change each month to correlate with monthly awareness campaigns.
* Tips will be tagged with Corporate logo (Brought to you by Organization...)

Value:

* 30 Second Spot (Daytime & Weekend Programs Rate)S75
« S75 rate x 2 spots/day x 5 days/week = S750/Week

* S750/week x 52 weeks/year =539,000/Year

$25,000 annually




Wlfﬂ Cooking Block Sponsor

QpPBs

Cooking block airs Weekdays (M-F 12-1p) and Saturdays (9a-3p)

e :15 funding credit at the open and close of each block on WLRN-TV over the term of the underwriting agreement
* :30spot in every half our between shows (12 total weekly)

Local Broadcast with reach from Key West to West Palm Beach. Spots will also be viewed on WLRN.org’s live stream, the WLRN app,
the PBS app, Direct TV Stream, Youtube TV, Hulu + LiveTV and Local Now.

Value:

$10,000 for 3 months
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