
for Award-Winning NPR, PBS, Local News 
and Cultural Programming.

South Florida's Source

MEDIA KIT
RADIO
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Snapshot of WLRN's Audience

1 are involved in business 
purchasing decisions

48,000 171,000
have a financial investment

$250k+
$1 million to

53%

News-Talk 
Radio Station

more likely to have a 
postgraduate degree116%

more likely to have a college 
degree and

65%

58% more likely to have a 
household income of 119% more likely to own

a home valued at

$2 
million

86%
and

#

$45,000 - $59,999 

Source: Scarborough R1 2024: Jan 23 – Feb 24; 35+

more likely to lease 
a car valued at

of WLRN listeners are more likely to 
purchase a new car valued between 

$60,000+
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RANK TYPE MARKET METRO 12+ 
POPULATION

1 PPM New York 16600600

2 PPM Los Angeles 11297500

3 PPM Chicago 8034800

4 PPM Dallas-Ft. Worth 6862600

5 PPM San Francisco 6609300

6 PPM Houston-Galveston 6417100

7 PPM Atlanta 5285800

8 PPM Washington, DC 5161600

9 PPM Philadelphia 4805000

10 PPM Boston 4433200

11 PPM Miami-Ft. Lauderdale-Hollywood 4136100

12 PPM Seattle-Tacoma 4136000

13 PPM Phoenix 3986000

47 PPM Greensboro-Winston-Salem-High Point 1366200

48 PPM West Palm Beach/Boca Raton 1365400

• NPR is one of the most trusted and reliable brand partners 
and ranked #1 for diversity and inclusion*

West Palm Beach market 
ranks #48 in the country

The Miami-Ft. Lauderdale 
market ranks #11 in the 
country

WLRN reaches both 
Miami/ Ft. Lauderdale 
and West Palm Beach 
markets

Source: Nielsen Spring 2024; Myers Report 2021*

Both markets combined have
a total of 5,501,000 million 
listeners

Reach South Florida's Most Loyal Listeners
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Reach South Florida's Loyal Listeners
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WKWM 91.5 FM
Marathon to Key West

WLRN 91.3FM
From Palm Beach County 
through the Upper Keys.

WLRN 101.9 FM
The Palm Beaches

Ways to Listen 
to WLRN

WLRN Classical HD2

WLRN.org WLRN App
Listen on your Smart Speakers 
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Monday Tuesday Wednesday Thursday Friday Saturday Sunday

5:00am

6:00am

7:00am

8:00am

9:00am

10:00am

11:00am

12:00pm

1:00pm

2:00pm

3:00pm

4:00pm

Freakonomics

RadioLab

Schedule

BBC Newshour

1A

BBC World Service

The South Florida 
Roundup

Weekend Edition 
Saturday

New Yorker 
Radio Hour

Wait Wait... 
Don’t Tell Me!

The Moth 
Radio Hour

Snap Judgment

Reveal

On Point

Folk & Acoustic 
Music with Michael 

Stock

Programming is subject to change.

Weekend 
Edition

This American Life

1A

The Florida 
Roundup Hidden Brain

The South
Florida Roundup

Wait Wait... 
Don’t Tell Me!

Science Friday

The Florida 
Roundup

Fresh Air WeekendFresh Air

The Ezra 
Klein Show

Here and Now

5

Music

Public Affairs

News & Information

Entertainment

The World

Morning Edition

All Things Considered

Open to Debate

Kelly Corrigan 
Wonders
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Monday Tuesday Wednesday Thursday Friday Saturday Sunday

5:00pm

6:00pm

7:00pm

8:00pm

9:00pm

10:00pm

11:00pm

12:00am

1:00am

2:00am

3:00am

4:00am

Schedule (Continued)

All Things Considered

Programming is subject to change.
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Music

Public Affairs

News & Information

Entertainment

BBC World Service

TED Radio Hour

Marketplace

The Daily

All Things 
Considered

1A Plus Travel with 
Rick Steves

Fresh Air Latino USA A Way With Words

Radyo Lekol

Weeknight Jazz

Sunday 
Night Jazz

Saturday 
Night Jazz

All Things 
Considered

Planet Money/ 
How I Built ThisLive Wire

BBC World Service
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Original Programming

7

WLRN NEWS — Monday – Friday
WLRN 91.3 FM and WKWM 91.5 FM have teamed up to bring you local "Up to the Minute News" during Morning Edition, NPR's most listened to 
news magazine, and throughout each weekday. From the Palm Beaches to Key West, if it's newsworthy, it's on WLRN News

THE FLORIDA ROUNDUP / FOLLOWED BY THE SOUTH FLORIDA ROUNDUP 
Friday (Noon to 2:00 PM) (Repeats Saturday at 6:00AM)
Each week, the most astute journalists from South Florida and around the state examine the local and regional news of the week, and aim to expand 
listeners' knowledge and insight into the issues that surround us. Join the conversation with The Florida Roundup for statewide coverage from noon to 1:00 
pm, followed by The South Florida Roundup from 1:00 pm to 2:00 pm. (Repeats Saturdays at 6am.)

Folk & Acoustic Music — Sundays 3PM - 5PM
For over 30 years, Michael Stock has hosted "Folk & Acoustic Music" on WLRN, South Florida Public Radio. His love for folk music began in high 
school when a teacher introduced him to Bob Dylan's "Like a Rolling Stone." Since then, he's been captivated by the rich history of American 
music, from post-Civil War minstrel shows to the protest songs of the 1960s. The show features a wide range of folk music, including bluegrass, 
blues, gospel, and contemporary Americana, and showcases live, in-studio performances from both local and touring musicians.

Radyo Lekol — Monday through Friday at 9:05 PM - 9:30 PM
Radyo Lekol enhances communication with non-English-speaking Haitians in the community. Radio is the most effective means to reach the 
Haitian community. Through radio, parents and community members are encouraged to get involved in the school system. They receive 
information regarding services available, and announcements and promotions of new programs to enhance students' education. On Fridays, the 
program is hosted by Mr. Jan Mapou, a community member who presents Haitian culture, traditions, music, folklores and the Creole language.

https://www.wlrn.org/
http://www.wlrn.org/programs/south-florida-roundup
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Weekdays

MORNING EDITION — 5:00 AM Monday – Friday
Every weekday for over three decades, NPR's Morning Edition has taken listeners around the country and the world with two hours of multi-
faceted stories and commentaries that inform challenge and occasionally amuse. Morning Edition is the most listened-to news radio 
program in the country.

1A — 10:00 AM Monday – Friday
Listening to the news can feel like a journey. 1A guides you beyond the headlines - explaining complicated issues and cutting through the 
noise - while bringing together thoughtful guests and listeners from around the country.

ON POINT — 11:00 AM Monday - Thursday & 7:00 PM Monday - Friday
On Point is broadcast every weekday on WLRN. On Point’s vibrant conversation covers everything from breaking news to ancient poetry, 
and features writers, politicians, journalists, artists, scientists and ordinary citizens from around the world.

FRESH AIR with TERRY GROSS — 12:00 PM Monday – Thursday
Fresh Air offers some of the most intelligent interviews, reviews, and commentary heard on radio. It features interviews with prominent 
cultural and entertainment figures, as well as distinguished experts on current news and affairs.

HERE & NOW — 1:00 PM Monday – Thursday
Here! Now! In the moment! Paddling in the middle of a fast-moving stream of news and information. Here & Now is Public Radio’s daily 
news magazine, bringing you the news that breaks after Morning Edition and before All Things Considered.

SCIENCE FRIDAY — 2:00 PM Friday
Science Friday is your trusted source for news and entertaining stories about science, covering everything from octopus camouflage to 
cooking on Mars. SciFri is brain fun for curious people.

ALL THINGS CONSIDERED — 4:00 PM - 6:00 PM Monday – Friday
Every weekday, hear two hours of breaking news mixed with compelling analysis, insightful commentaries, interviews, and special -
sometimes quirky - features.

MARKETPLACE — 6:00 PM Monday – Friday
In-depth focus on the latest business news both nationally and internationally, the global economy, and wider events linked to the financial 
markets. The only national daily business news program originating from the West Coast, Marketplace is noted for its timely, relevant and 
accessible coverage of business, economics and personal finance.
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http://wlrn.org/programs/morning-edition
http://the1a.org/
about:blank
http://wlrn.org/programs/fresh-air-wlrn
http://hereandnow.wbur.org/
http://www.sciencefriday.com/
http://wlrn.org/programs/all-things-considered-wlrn
http://wlrn.org/programs/marketplace-wlrn
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Weekends

WEEKEND EDITION SATURDAY & SUNDAY — 8:00 AM Saturday & Sunday
The program wraps up the week's news and offers a mix of analysis and features on a wide range of topics, including arts, sports, entertainment, and human-
interest stories.

WAIT WAIT... DON'T TELL ME! — 11:00 AM Saturday, 1:00 PM Sunday
Wait Wait... Don't Tell Me! is NPR's weekly hour-long quiz program. Each week on the radio you can test your knowledge against some of the best and 
brightest in the news and entertainment world while figuring out what's real news and what's made up. On the Web, you can play along too.

THE MOTH RADIO HOUR — 1:00 PM Saturday
The Moth Radio Hour features our most beloved tales and the stories behind the stories. The series debuted in 2009 and is co-produced by Jay Allison at 
Atlantic Public Media and presented by PRX.

LIVE WIRE — 6:00 PM Saturday
Hosted by Luke Burbank (Wait Wait... Don’t Tell Me) and taped weekly in front of a live audience, the show artfully blends unpredictable conversation, live 
music, and original comedy from all types of cultural talent and creative minds, from emerging artists to established acts.

TRAVEL WITH RICK STEVES — 7:00 PM Saturday
Weekly one-hour conversation about travel, cultures, people, and the things we find around the world that give life its extra sparkle. Rick Steves is the leading 
authority on travel to Europe and is extending his interest to global topics.

HIDDEN BRAIN — 12:00 PM Sunday
Hidden Brain links research from psychology and neurobiology with findings from economics, anthropology, and sociology, among other fields. The goal of 
Hidden Brain isn’t merely to entertain, but to give you insights to apply at work, at home and throughout your life.

HOW I BUILT THIS — 6:00 PM Sunday
How I Built This is where innovators, entrepreneurs, and idealists take us through the often-challenging journeys they took to build their now iconic companies. 
Featured guests include the founders of Lyft, Patagonia, Zappos, Spanx, Samuel Adams, Instagram, and more.
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https://www.wlrn.org/show/weekend-edition-saturday
http://wlrn.org/programs/wait-wait-dont-tell-me
http://themoth.org/
https://www.livewireradio.org/
https://www.ricksteves.com/watch-read-listen/audio/radio
https://hiddenbrain.org/
https://www.npr.org/series/490248027/how-i-built-thisSearch
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South Florida’s Source for Classical Music

South Florida’s Classical Music Destination
South Florida listeners can enjoy classical music 24-hours a day. The broadcast is hosted by 
seasoned classical music hosts who provide comprehensive background information on the 
music, and those who compose and make it. Listeners can locate the entire classical playlist 
at WLRN.org and stream it there or on 
HD- capable radios, as well as via WLRN's iPhone and Android apps.

Effective January 2021

HD2 Classical Rates

:30 seconds $30 (Not-for-profit only)

:15 seconds $15

WLRN Classical HD2 Playlist

Listeners
can locate the
HD2 Classical 
playlist at

https://www.classical24.org/
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Copy Guidelines For Underwriting Announcements

May include: Cannot include: WLRN guidelines
(in addition to FCC requirements)

• Trade or brand name

• Location, website & phone number

• Logo and slogans if not promotional 
in nature

• Value-neutral descriptions of a product line or 
service (maximum of 3)

• Inducements to buy or encourage calls to action 
(e.g. shop, call, visit, etc.)

• Mention or refer to price, value, discounts or sales, 
Include the word FREE

• Include language that is qualitative, an endorsement, 
or a comparison

• Inducements to buy, sell, rent or lease tagging of sponsors 
unless they are a title sponsor

• Open with a question

• For-profits can only be 15 seconds in length

• For-profits cannot include music

• All spots must be voiced by WLRN personnel

• No tobacco products, firearms, cannabis, or political credits 
The organization or business name must be included 
in the spot

• Spots must be in the third person

11

WLRN will work with you to create an announcement that fits WLRN’s 
tone and adheres to the FCC guidelines for public radio and television. 
WLRN reserves the right to accept or reject any copy language.

Announcements are 15 seconds for for-profit organizations and include 
the preamble “We’re funded by WLRN members and by...” Non-profit 
organizations’ announcements are either :15 or :30 seconds and do not 
require a preamble.

Underwriting Announcements:

*Please contact your WLRN Corporate Sponsorship Representative for more details.



Benefits of Corporate Circle
• Dedicated spots about your business every week

• Inclusion in weekly promotional spots for Corporate Circle 

• Online recognition on the WLRN Website

• Inclusion in a WLRN Member Eblast

Join the Circle Today!
Please contact your WLRN Corporate Marketing Representative 

for more information.

What is WLRN’s

The WLRN Corporate Circle is a group of civic-minded 
business sponsors whose investment in WLRN underscores 
their commitment to independent local journalism.

Corporate Circle?

Why Join Corporate Circle
WLRN’s Corporate Circle enables your business to be recognized as a 
philanthropic champion for truth, information and engagement in our 
community. By joining WLRN’s Corporate Circle you will be supporting 
Public Media, one of our nation’s most valued nonprofit organizations 
while also contributing to the intellectual and cultural health of your 
local community through WLRN’s services, all while elevating your 
businesses’ visibility among the South Florida community and a 
highly coveted audience with our exclusive Corporate Circle 
underwriting package.



YOU
THANK

CONTACT US
Ross Cooper

(305) 298-7736

rcooper@friendsofwlrn.org

172 NE 15th Street, Miami FL 33132 

WLRN.org

mailto:rcooper@friendsofwlrn.org
https://www.wlrn.org/
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